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N3L Optics® and OneSight® Partner With Local School  Districts to  

Bring Vision to Those In Need    
 
Lake Forest, CA - Sport specialty sunglass retailer N3L Optics announced today a charitable 
partnership with OneSight, a Luxottica Group Foundation dedicated to providing clear vision to 
those in need around the world and at home.  The partnership between N3L Optics and 
OneSight marks the beginning of N3L’s eyewear collection drive leading up to Earth Day, April 
22nd.   
 
Working together in partnership with local school districts, N3L will donate all eyewear collected 
to OneSight to be recycled and hand-delivered to those in need on OneSight’s Global Clinics.  
 
The collection drive includes N3L’s retail locations in Denver, CO, Dallas, TX, El Paso, TX, 
Orlando, FL, and San Mateo, CA.  The market that collects the most eyewear will win a 
OneSight Vision Van Clinic in their area in 2011. OneSight’s Vision Van, SeeMore is an optical 
shop on wheels where local doctors and volunteers provide complete eye exams and new 
eyewear to all recipients on site.  
 
“We are thrilled to have established this partnership with OneSight and look forward to helping 
to improve the vision of so many that are in need,” says Kendra Reichenau, Senior Vice 
President of N3L Optics. “Poor vision and the lack of proper eye care can have a tremendous 
impact on a child’s ability perform in the classroom and we’re certainly glad to do our part,” adds 
Reichenau. 
 
Since 1986, OneSight has provided free vision care and eyewear to more than seven million 
people and have granted millions towards research and education.  
 
In addition, N3L has also dedicated this month to showcasing environmentally friendly products 
from influential sunglass manufacturers such as Oakley®, Revo, Smith and Dragon. Each brand 
has made a dedicated effort to develop eyewear produced from recycled or sustainable 
materials and has worked to improve their manufacturing process in order to reduce the impact 
on our environment.  

To make a donation please visit your local N3L Optics, or for more information, please see 
www.onesight.org. 
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About N3L Optics  
N3L Optics (Newton’s 3 Laws of Motion) is a revolutionary sunglass store committed to carrying 
the world’s best assortment of sport performance optics. Designed specifically for the athlete 
and outdoor enthusiast, N3L’s innovative retail technology and highly trained associates will 
forever change the way performance eyewear is discovered, ensuring that you will always find 
the right frame and lens to enhance your active lifestyle. For more information, please visit 
www.N3LOptics.com.  N3L Optics is an Oakley company.  Oakley is a subsidiary of Luxottica 
Group (NYSE: LUX; MTA: LUX), a Milan, Italy-based global leader in premium fashion, luxury 
and sports eyewear.  Additional information is available at www.Oakley.com and 
www.Luxottica.com. 

 
About OneSight  
OneSight, a Luxottica Group Foundation, is a 501(c)(3) non-profit organization in the U.S., 
dedicated to improving vision for those in need worldwide through outreach, research and 
education. OneSight’s outreach programs include the hand-delivery of vision care and eyewear 
to those in need. Since 1988, OneSight outreach efforts have helped more than seven million 
people around the world see more clearly and granted millions towards research and education. 
Luxottica Group employees, affiliated and independent doctors, vendors, donors and other 
charitable partners worldwide, work together to give the gift of sight to those in need. Luxottica 
Group, a global leader in eyewear, provides inspiration for OneSight and it is the organization’s 
main sponsor. For more information, www.onesight.org . 


